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NOVEMBER ELECTION
Proposition K Wins!!

P roposition K, a declaration of
policy calling for a halt to new
general advertising in our public
spaces, was victorious at the ballot
box in November. Prop. K won
with 62% of the vote and its passage
sends an important message to our
city leaders that San Francisco’s
public spaces should not be sold
to the billboard industry. San
Franciscans continue to oppose
commercial advertising which, if
given the opportunity, could cover
every conceivable inch of public
space in our beautiful city.

Prop. K’s passage reaffirms the
Prop. G vote in 2002, when over
79% of San Francisco voters
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San Francisco Beautiful supported
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November with 55% of the vote.
Ogno- @ ~ Bdmcr R™m Eq mbhrbngr
city charter to increase funding for
the city’s Municipal Transportation
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and streets. With this vote, San
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for an improved transit system and
livable neighborhoods designed
to support multiple forms of
transportation. Congratulations to
all who worked so hard for Prop.
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San Francisco Beautiful threw itself a birthday party
and honored the 2007 Beautification Award winners.

See inside for gala photos and donor details.

Mt. Sutro Native Plant Garden and Trail Network was one of seven
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sites by Board Member Robin Chiang along with Executive Director
Dee Dee Workman’s awards ceremony narrative and dinner photos can

be seen at www.sfbeautiful.org.

SFB would like to thank all those who
supported Prop. K and worked with
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approved the measure to stop the
construction of all new billboards
on private property in the City.

SFB Victory! No Corporate Ads for the
Golden Gate Bridge

Thanks to the collective efforts
of many San Francisco Beautiful
members, staff, and board members,
the Golden Gate Bridge, Highway
& Transportation District Board
of Directors voted unanimously
in October to reject the proposed
Corporate Partnership Program
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proposed program would have
allowed corporate logos on Golden
Gate Bridge property.

San Francisco Beautiful representa-
tives wrote letters, sent emails
and attended numerous meetings
where this proposal was discussed.

Throughout the process we encour-
aged the Board members to reject
the portions of the program that
would have allowed Bridge property
to be marred by corporate logos and
messages. Thankfully the Bridge Board
concluded that the inclusion of any
corporate logos at the Golden Gate
Bridge would have commercialized
and therefore tarnished the beauty
and value of the Bridge. San Francisco
Beautiful sends thanks out to all of our
members who responded to our action
alerts for their civic participation and
dedication to keeping the Golden Gate
Bridge free of corporate messages.




PRESIDENT’S REPORT
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In Celebration of Our
60th Anniversary

(From President Gil Castle’s remarks
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Friedel Klussmann proved that one
person can make a huge difference.

I n 1947, the Mayor of San Francisco
proposed the closure of the two
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response, Friedel led the formation
of the Citizens’ Committee to Save
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of wills, the Citizens’ Committee
eventually forced a referendum on
an amendment to the city charter,
compelling the city to continue
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November of that year, Measure 10
passed overwhelmingly, supported
by 76% of the voters. The cable cars
were saved.
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Friedel and her group rallied again
and again against new threats to
junk the cable cars in 1950, 1951,
1954, and 1971. When Friedel died
at the age of 90 in 1986, the cable
cars wore black in her memory.

Today almost 10 million passengers
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world’s only surviving cable car
system and arguably the premier
symbol of San Francisco.

1947 was also the year Friedel
founded San Francisco Beautiful
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addition to leading the organization
for several decades, when Friedel
died she left her Telegraph Hill
home to SFB, which became the
basis for our endowment.
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year recap of all that SFB has
accomplished, or even a decade by
decade summary. Thatisa lengthy
history book waiting to be written.
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one wonderful milestone: This
year, awards made under our
grants program surpassed the $1
million mark.

Since our grants typically range
from $1,000 to $5,000, this means
that SFB has distributed hundreds
of grants to local neighborhood
groups and in every corner of
the City. Much of the time, the
recipients have few other resources
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survey of all general advertising
signs in San Francisco much earlier
than Spring 2008 as had been
anticipated. The Department is
now comparing billboard permit
information submitted by sign
owners in 2006 to the survey and
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Planning Department Sign Survey Completed —
Illegal Billboards Already Removed!

The City is one step closer to
Proposition G’s goal of no new
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the Planning Department staff
who made the survey happen
this year. SFB will be working
to assure that this enforcement
mechanism, which SFB pushed
for as a part of Prop. G, moves
forward as quickly as possible.
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environs. We’re especially proud of the
fact that not infrequently the recipients
do so well with the grant funds that
later they qualify for one of our annual
Ad " tshsb shnm @v “gcr-
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we realize that San Francisco Beautiful
does much more than distribute grants,
and is much more than one person.
Friedel did prove that even one person
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what we can do collectively.

SAN FRANCISCO BEAUTIFUL
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Joanne Chou, Carmen C. Clark,
Michael Dowling, Scott Emblidge,
Peter Fortune, Robert C. Friese,
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Edmond Hon, Tim Kochis,
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Naomi Lempert Lopez, Bruce Marcucci,
Mona Masri, Juan Monsanto, Tito Patri,
Byron Rodriguez, Mark Ryser
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Nan McGuire, Robert Passmore,
Ross Tibbits, Susanne Twomey,
Dan Weaver, Jane Winslow

San Francisco Beautiful, founded in 1947 by
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organization dedicated to creating, enhancing and
protecting the unique beauty and livability
of San Francisco.
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